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Disclamer 

SAMAR in collaboration with OSF has undertaken this Media Monitoring as a project with very 
limited human resources. Monitors watched assigned television channels and filled questionnaires 
separately designed for each assignment by SAMAR. There is, however, a possibility of human 
error affecting the overall accuracy of the data. The report aims to give a representative sample of 
the Pakistani mainstream and regional media (both electronic and print) but cannot be used as 
evidence in any court of law. This is an attempt to gauge the trends and dynamics of media .
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Introduction 
�

 

 The importance of media monitoring as a tool for change was officially recognized by the 

United Nations for the first time in Section J of the 1995 Beijing Platform for Action (BPFA). Media 

monitoring become important as it bridges the gap between activists and media professionals. It 

creates a link between the media and their audience who has the potential to lead to democratic, 

professional, more equitable and diverse media systems. Media monitoring is important in 

developing a critical mass to  aware media consumers who lobby media for more diverse coverage. 

In particular, a free, pluralistic and independent news media, on all platforms, is important for 

facilitating good governance and transparency. Within the much-broadened media landscape, 

news media still remain central conduits for ongoing public assessments of the activities of 

government, other institutions and political parties that have developmental impact.

 

 Interesting facts, observed in last three months of 2018, in electronic news monitoring are 

that most mainstream national TV channels spend more time on headline news than the detailed 

news. In prime time 9:00 pm news bulletin, around 25-30 news headlines are presented in first 15-

20 minutes. More than 50% headlines have no news details. In the name of international news 

people are forced to watch some news which has no news value in Pakistan like in china a truck hit 

the pole on the road side and no one is injured or some very normal or local level dog show in 

Poland. There is rare news about "brexit" or Libya, Syria, Turkey.  

 

 The contest for ratings and public viewership, instead of leading to competition and 

professionalism has created an 'information leviathan' that de-politicizes, disfranchise and alienate 

the public from their due role in the affairs of the state, its politics and public policy making. 

However, over the years, the subsequent decline in the standards of the electronic media can only 

be attributed to economic competition. Its role as a highly proficient and powerful tool of projecting 

and disseminating information makes it a viable instrument for influencing public opinion in the 

hands of those who are in the corridors of power or what a 2010 IFP report termed as 'for-sale 

journalists ready to produce or reproduce stories according to the dictates of their customers'.

 

 There may be women issue appears in ten percent of stories about an incident. But how do 

these stories actually portray women? In fact a story about a female may fall into as many 

stereotyped formula as a story about a beauty queen.In Pakistani media, the issue most of the time 

discussed in prime time is related to politics and when the issues that receive the most attention 

from media become the issues that the public discusses, debates, and demands action on. This 

means that the media is determining what issues and stories the public should thinks about. The 

heavy exposure to media causes individuals to develop an illusory perception of reality based on the 

most repetitive and consistent messages of a particular medium. 

 Interestingly, TV media or talk shows are becoming the source of information for the print 

media these days. In the evening, and till late night, people listen and watch TV news and talk shows 

and then next morning they read the same in the morning newspapers. This shows how media 

control the flow of information and limiting people's choices. Any member or analyst from any 

minority community is seldom invited on the talk shows. Women participants' percentage is also 

very low.
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 As compared to mainstream national media, one important limitation of the regional media 

is its geo-lingual nature. Geography and language both place certain kinds of constraint on the 

regional media. Its audience is limited to a certain language; therefore, the print and electronic 

media provide space to news emanating from their specific geographical area. However, this factor, 

by no way qualifies regional media outlets as a genuine source of public awareness and 

empowerment. Like the rest of the media houses, they tend to cater for their financial interests and 

propagate the dominant discourse.
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Methodology
�

 

 There were two main aspects to the monitoring. First and foremost, the study collects 

quantitative (i.e. numerical) data. This part of the project provides a detailed picture of the numbers 

of issues in the news, the types of story in which they are found, the roles they play in the news etc. 

Second is the qualitative monitoring that gets behind the numbers to explore the quality of the 

coverage.

The quantitative monitoring: First, the study collects quantitative (i.e. numerical) 

data. This part of the project provides a detailed picture of the numbers of issues in 

the news, the types of story, the areas they cover in the news etc. This information 

is compiled for every news story monitored. For each medium – television and print 

- a monitoring tools set out the areas in which information is needed and the range 

of answers possible. Monitoring tools and the Coding Sheets of both electronic and 

print media is slightly different, because slightly different information is needed for 

each medium.

The qualitative monitoring: Second, the numbers, or quantitative data, that are 

generated by the project tell only part of the story. To get a more complete picture 

of news content, the quality of the coverage needs to be analyzed. This is the 

qualitative aspect of the monitoring. We make a detailed study of some news 

stories to illustrate basic patterns in the news reporting.

Scope of the News:

 5 basic scope were developed to monitor the duration of the news. This defines the interest 

of the TV channel and the flow of information they are gathering and passing to people. After 18th 

amendment, provinces have more power than ever in the history of Pakistan but provincial issues or 

news related to provinces are not that important for the mainstream media. Whatever the 

provincial governments do whether in the favor of people or not media teach people to look 

towards Islamabad for their issues. In sports unfortunately more than 80% time was allocated for 

the cricket only. No news or merely 5% news about our national game 'hokey'.   

 

Issues: 

 25 generalize topic or issues were selected to monitor the mainstream media.  According to 

the journalism, media should or must highlight the issues that directly effecting the people. In last 

one decade Pakistan's mainstream media made politics and politicians (only) the only issue for the 

masses. Health, education, food, water, sanitation or issues like this which concern people are not 

highlighted in media. No news about any culture of any area of Pakistan or local festival coverage 

were reported in this quarter. Everyone is talking about religious harmony but minorities are absent 

in news. This seam that minorities has no religious, social or ethic issues in any part of the country.  

Media has penetrated into our lives because; people use the media for obtaining all kinds of 

information. On one hand, our media broadcasts repeated information about the different national 

and international issues while on the other hand, they at times fully ignore the very important news 

of the local people. Though news channels should act as a watchdog for protecting public and state 

rights. Not only protecting their rights, they should inform people about it.
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Area Count:

 Pakistan is agriculture country and according to latest census more than 50% of the 

population living in the rural areas. But as people of the rural areas are not the 'consumer' of some 

multinational companies so there is no space for them in the mainstream news. Agriculture news 

are only highlighted when they become political otherwise media channels have no interest in 

agriculture or people related to agriculture. Only few big cities and middle classes living in these 

areas are necessary for the news items not even the whole urban areas are covered properly. This 

media trend clearly indicate the commercialization in journalism and interests of the media owners.  

 Mostly, Media houses decide that which news should be appeared in the mainstream or 

which should be killed. In Pakistan, television is becoming the dominant communication medium on 

a national level and according to many survey findings of four provinces Sind, Punjab, KPK, 

GilgitBaltistan and Baluchistan shows that television is more highly consumed medium than radio 

and newspaper. But, unfortunately only Punjab gets the highest coverage among the all provinces. 

Even Media too considers other provinces as minorities.

Political Parties:

 Political bashing is the general trend in main stream media of Pakistan. But this monitoring 

tool clearly shows how media is depoliticizing the people. Local politics is the basic nursery in any 

political system everywhere in the world but there is no news of local political parties or even local 

event of the mainstream political party in our mainstream media. Pakistan is divided into several 

regional and ethnic parts and there are many regional and nationalist political parties and members 

of these political parties want their voice to be heard on the higher level and for this media is the 

best tool these days but out so-called (democracy supporting) mainstream media neglecting all 

these parties and forcing people to be a  "A" political. 

News Source:

st
With the advent of 21  century, the Pakistani broadcast media industry has been flourished 

veryquickly. Many channels are established in this century, and even some are still emerging. The 

news channels are the medium of communication between the government and the local citizens. 

Usually people trust on their authenticity. Locals never question their legitimacy because, they 

considernews channels as a vital and most authentic source of information .It can play an important 

role in educating them about the true facts and figures. This can be done only by giving ample time 

to every issue of the state and also by discussing true facts. But unfortunately  our electronic media 

these days forgot the basics of journalism and most reports are broadcast from desk. In the name of 

investigation few channels has developed "investigative cell" but only one sided stories are aired 

through this "cell".  Reporters are not well trained or unaware of journalistic ethics. They dont know 

what to ask and how to ask questions. For example in incident reporting  normally most reporters 

ask irrelevant questions or very quickly jump to political issue rather than current incident. 

Ethics:

� As it is very clear that media houses has the task of degrading the politicians and spreading 

disparity about politics. News about politics are normally broadcast with the help of video and 

audio effects, the others form of news like terrorism and sport with photos. Sometime in the 

headlines of prime time politician are being ridiculed by playing Indian songs as use background 
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music for entertaining the viewers, mostly this technique apply in the political news when two 

opposition leader blaming to each other and also in the sport news according situation. After the 

headlines the in detail news bulletin use the document forms with the animation and graphics. 

During presenting news with graphics the tone is loud the news caster. In some rare case and in the 

breaking news they invite the expert opinion. Before the headlines they use sensational ticker for 

the upcoming headlines. 
�
 Words like “Patang katnay walon ki patang cut gyi”,"Lal ki nagri khoon se lal karny 
wala"suhanay mustakbil ki talash mout ki wadi mein le gyi" and apnay hi giratay hain nashaiman 
pe bijlian, " haye re duhai, mar dalay gi mehngai" Karachi ki dewarein bhi bolti hain" "Bharat ka 
Chaplosi program" Khursheed Shah ki Dabang Entry” were used to sensationalize the news.  
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Monitoring Tool
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Regional Media





KhyberNews, the news and current affairs channel, is the first 
24-hour Pashtu news channel founded on July 16 2007 in 
Pakistan. Ever since its inception KhyberNews has speedily 
reached the heights of broadcasting popularity. Apart from 
regular news updates, KhyberNews offers a unique insight 
into many aspects of Pashtun history, culture and opinions. 

KhyberNews is available around the world on cable, satellite and online.

It has its news reporters located in all District Headquarters of Khyber Pakhtunkhwa, 
Pukhtun Districts of Balochistan, Karachi, Lahore, Islamabad and entire Tribal Belt of 
NWFP including Wana and South Waziristan. It has its Bureau Offices/Stingers in Kabul, 
Jalalabad, Kandahar, Herat, Mazar Sharif and Dubai. These offices and centers hold a 
work force of over 200 young and educated male and female workers who are working 
day and night to make it a success.

Kawish  is a Sindhi daily newspaper in Pakistan. Kawish is 
published from Hyderabad. It is a property of Kazi Brothers. 
The Daily Kawish is the second most widely circulated 
Sindhi language paper.

Kawish began publishing on 4 August 1991 and going 
successfully under editorship of Ali Kazi, a renowned 
journalist of Pakistan. This newspaper is also part of three 

Sindhi channels i.e. KTN, KTN News, and Kashish( music channel) brought out under 
umbrella of "Kawish Group of Publication", a Media Group considered as a voice of Sindh.
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Introduction:

 This report makes attempt to qualitatively elaborate the data that has been gathered by the 

monitoring of samples from both the print and electronic media. The monitored samples from the 

electronic media include prime time news in Pashtu aired by Khyber News and a talk-show from 

92News. In the print media the report will focus on analysis of a Sindhi language daily, Kavish. The 

quantitative data includes the scope, nature and source of the news items. Similarly it also includes 

the monitoring of the time-span of each item.

 Since, out of three components two can be categorized as regional in nature, the report will 

primarily focus on the Pashtu prime time news and Sindhi newspaper. In times when the 

mainstream electronic is increasingly becoming homogenous in terms of nature and framing of 

issues, ratings and financial imperatives the current report will make an attempt to gauge the 

similarities and peculiarities, if any, that characterizes the regional print and electronic media.

 One important limitation of the regional media is its geo-lingual nature. Geography and 

language both places certain kinds of constraint on the regional media. Its audience is limited to a 

certain language; therefore, the print and electronic media provides space to news emanating from 

their specific geographical area. In the same vein, this factor by no way qualifies regional media 

outlets as a genuine source of public awareness and empowerment. Like the rest of the media 

houses they tend to cater for their financial interests and propagate the dominant discourse.

KHYBER NEWS: 

SCOPE OF THE NEWS: The monitored samples include news items aired during prime time. In the 

last quarter of the year 2017 Khyber News seems to have kept intact the trend of allotting a major 

chunk of the airtime to news that is either national or local in nature. It is interesting to note that 

while the count of news items that are national in nature have surged from October to December 

2017, it has failed to effect the time duration of the local news. For instance a total of 188 news items 

were aired in the month of December with time duration of 308 minutes while in the same month 

171 local news items accounted for 313 minutes. Similarly, the channel aired 107 less national news 

items then local, yet the time difference is staggering. Whereas national news items (453) 

consumed 737 minutes, news that was local in nature (546) took 1083
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 Thus while the number count of items presents a kind of a rough balance between the National and 

the provincial, the minutes count presents a different picture. Almost half of the airtime during the 

prime time is allotted to news that qualifies as local in nature. The channel's policy to give almost 

equal coverage to national and local news is indeed worth praising it must be noted that local news 

itself is a category that needs to be further problematized in order to see whether the channel give 

equal coverage to different areas which can be distinguished as urban and rural. 

It is interesting to note that only the provincial capitals, Peshawer and Quetta makes for 45% of the 

local news. Compared to the rest of the urban areas of KP, 22% of the local news came from rural 

areas of the province. Most of these items came from the rural areas of the Peshawer Valley, 

Malakand Division and Bannu. Certain areas of southern KP were almost completely ignored. On par 

with rural KP stands FATA which got 20% of coverage, mostly for matters pertaining to terrorism and 

the security forces. News coming from rural Balochistan was mostly limited to the Pashtun areas 

apart from a few terrorist incidents that took place in the Baloch dominated areas. In spite of 

boosting a considerable Pashtun population the channel covered the area inadequately. 

As the data charts indicate the primary area of focus for the channel remains the Peshawer valley 

and the city itself. The unevenness in terms of covering different geographical areas, were some area 

get preferential coverage while others are swept under the carpet is a trait that is not peculiar to 

Khyber News alone rather it seems to be the standard in both the print and mainstream electronic 

media.  It tends to assume even more importance once the scope of news is linked to nature of 

issues covered. The primary objective of informing the masses gets lost in the fog of what sells best 

in the market. Thus, sometimes events and incidents that genuinely qualify as peoples issues are 

sacrificed at the altar of corporate imperatives and media ratings. 

NATURE OF ISSUES: The analysis of the news samples monitored during the prime time seems to be 

in line with the dominant trends of the mainstream media. The channel provides a considerable 

amount of airtime to the political squabbling among political parties. Party officials are given ample 

time to attack their opponents and defend their respective positions. The confrontational rhetoric 

of the ousted prime minister against state institutions specifically judiciary and his thinly veiled 

accusations against the armed forces were covered. Meanwhile the appearance of the Sharif family 
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in accountability courts and the PTI's reaction to these developments constituted the main part of 
ththe news. The NA-4 camapign and subsequent by-election on 26  of October 2017, only furthered 

the war of words between the two parties.

The channel also covered continously the developments regarding the appointment of the new NAB 

chief, political rallies held by parties such as the PPP, ANP and PTI. Amidist these political rallies, 

protests carried out by  people relating to different walks of life against the provincal government 

were also given coverage. However, the channel shys aways from any direct criticism of the 

provincial government. 

Meanwhile, Dengue outbreak in the province and the rising toll of fatalities although given coverage 

lacked in-depth reporting about the scale and intensity of the issue and how it was symptomatic of 

the provincial government failure to tackle health and governance issues on the ground. The 

channel must be accredited for giving coverage to the issue of Pinenut rates in South and North 

Waziristan which become a prime reason for widespread protests in the agencies against the 

political administration. The channel also covers the issues of health and education from FATA. 

Reports about the poor health and education infrastructure are often part of the prime time news. 

The subsequent month continued with the same trend with the Faizabad Dharna as the new trend. 

Dharna and the politiking around it consumed much of the prime time. The rise to 26.17% in the 

national news from the preceding 17.42% in October can be primarily attributed to this event. The 

government was readily presented as besieged from all sides by tough talking opponents. The 
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momentum evaporated into thin air once the protestors decided to end their protest. December 

2017 saw no visible difference in trends as the previous issues continued to linger on with the 

exception of Trump rising the 'Do More' bar even futher. The issue of FATA reforms bill was given 

coverage albeit a lack of indepth investigative reporting was lacking once again. 

While trends are there to be replaced by new ones, the monitored data points towards some 

uncomfortable and alarming facts that often get ignored under the diversity of the issues that are 

covered. 

It is important to note that news emanating from state institutions and the working of the 

government such as Law Enforcement Agencies (LEAs), Judiciary and the functioning of the 

government alone contribute a staggering 67% of the total news during the prime time. This 

includes issues pertaining to army, the police and foreign affairs. On the other hand the issues which 

genuinely effects the lives of millions are often squeezed into the last segment of the bulletin. Only 

9% of the news items were related to health and education. This includes the daily update of the 

dengue death toll. 

Similarly out of a total 1221 news items that were monitored only eight items were related to 

minorities. In the wake of steep rise in violence against minorities and women it is indeed 

bewildering to see that only one percent of the total news qualified as gender based. While the 

channel highlighted governance projects such as the Swat motorway or the Peshawer Rapid Bus 

Transit as grand projects it failed to highlight in detail the state of water management and 

agriculture in the province. Only one percent of the total news was related to agriculture. Thus the 

channel has not only a policy based on geographical unevenness but also one of unevenness in 

terms of issues covered. Most of the news is related to the working of the upper echelons of the 

state and political elite while public issues gets minimal coverage. 

KAVISH NEWSPAPER: 

Kavish newspaper is one of the largest Sindhi language newspapers. The current report is based on 

the monitoring of samples based on the front and back as well as the editorial pages. As the data 

does not include the whole newspaper some of the categories such as minorities remain poorly 

represented as most of the news of such nature is printed in the city pages. However the current 

analysis which is based on the front and back pages in itself presents an interesting review of the 

data. 

1
3

Media
Monitor  ng



Front and Editorial Pages:

Keeping in line with the dominant trend the front page of the newspapers continues to be primarily 

focused on national and provincial politics. In the same vein it covers the working of the national and 

provincial governments. The ensuing war of words between the party in power and the PTI was 

allotted a fair chunk of the space. Approximately 507 and 569 news items on the front page were 

related to political parties and government respectively. Judiciary which remains at the center of the 

current political imbroglio stood at 309. In contrast, only 84 items were related to health (22) and 

education (62). 

Given the poor track record of the PPP led Sindh government in the education and health sectors it is 

startling to see the under-representation of these issues on the front page. These concerns are 

further cemented by the editorial pages of the newspaper. Whereas only 20 columns/editorials 

were related to health (11) and education (9), Judiciary stood at 10 while 46 columns/editorials were 

related to culture and history of Sind. The number further dwarfs in comparison to editorials and 

columns related to political parties (57) and Government (52).

Back Page: 

Three issues stands visibly apart from the rest due to their high number. News related to incidents 

which is mainly local in nature stands at 796, followed by news related to culture which stands at 301 

while there were 245 news items which were international in nature. Starting from the last, 

international news mainly works as fillers in the back page. Apart from the growing estrangement 

between the US and Pakistan most of the international news serves no other visible purpose rather 

than filling blank space on the back pages.

The surge in news related to culture and history can be attributed to the Sindhi TopiAjrak Day 

festivities. While there were only 31 and 10 items in the other two months December saw a sudden 

surge with 260 items. Functions, theatre and poetry recitations events were celebrated across the 

length and breadth of the province. For almost three days the back page was dedicated to the 

coverage of the event. 

News related to incidents, on average occupies the most space on the back page. Ranging from 

traffic incidents to suicide and murder the back page cover incidents from across Sindh. The 
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newspaper doesn't shy away from publishing the pictures of the deceased. It is interesting to note 

that these three issues are followed by protests. More than 137 protests were given coverage on the 

back page of the newspapers. Protestors ranging from sugarcane farmers to teachers and doctors as 

well as students got ample coverage from the newspaper. The newspaper also covered the plight of 

sugar cane farmers in Sindh in the editorial pages of the newspaper. News related to health from 22 

on the front page to 69 on the back while news pertaining to education experienced a slight dip with 

62 on the front and 58 on the back page. It is interesting to note that while government and judiciary 

both were mentioned in 100 items each health and education or for that matter agriculture failed to 

score high even on the back page of the newspaper. 

As a whole Kavish newspaper tends to cater for its targeted audience. The internal pages of the 

newspapers are completely dedicated to political, social and economic problems of the people. It is 

probably the only newspaper which regularly features a column on the history and culture of Sindh. 

Though minimal it tends to cover the issue of water and other governance related problems that the 

people of Sindh are facing. 
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News Channels





NEWS
VIEWS

Prime Time News Bulliten 





Geo News is a private Pakistani TV news channel, owned 
and operated by Independent Media Corporation, the 
parent company which also owns the Jang Group of 
Newspapers.

Geo Television Network started out with its flagship 
channel Geo TV in May 2002, but has since launched 
several other channels which include the following: GEO 
TV Entertainment, GEO News, GEO Kahani, GEO Super 
(Sports) and GEO Tez (Comedy).
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October 2017
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120

31

36

22

195

31

152

13

Duration

1. National 

2. Provincial

3. Local

4. International

Head Lines

News Break

Advertisement

5. Sports

20.00%

5.17%

6.00%

3.67%

32.50%

5.17%

25.33%

2.17% Average Time

1. National 

2. Provincial

3. Local

4. International

Head Lines

News Break

Advertisement

5. Sports

146

28
89

60

42

News Count

1. National 

2. Provincial

3. Local

4. International

Head Lines

News Break

Advertisement

5. Sports

October 2017

2
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2
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October 2017
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November 2017
2
6

Media
Monitor  ng



282

56

126

27
368

17

319

5

Scope of News
(Duration in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

23.50%

4.67%

10.50%

2.25%

30.67%

1.42%

26.58%

0.42% Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

284

61
199

156

44

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

November 2017

2
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November 2017
2
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November 2017
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December 2017
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December 2017

346

16.556

26.5

238

18.5

232.5

26

Scope of News
(Duration in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

36.04%

1.72%5.83%

2.76%

24.79%

1.93%

24.22%

2.71% Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

272

26

79

102

30

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

3
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December 2017
3
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ARY News  is a Pakistani news channel launched on 26 
September 2004. It is a part of the ARY Digital Network, 
which is a subsidiary of ARY Group. ARY is an acronym 
of Abdul Razzak Yaqoob, who was the owner of ARY 
Group.
 
Besides its comprehensive news coverage and updates 
every hour, ARY News offers wide range of 
extraordinary insights on topics ranging from politics, 
business and finance, money and stock market to 
fashion entertainment and weather updates.
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October 2017
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221

34

40

26

138

1

169

31

Duration (in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

33.48%

5.15%

6.06%

3.94%

20.91%

0.15%

25.61%

4.70%

Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

October 2017

135

26

40

5

27

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

3
7

Media
Monitor  ng



October 2017
3
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October 2017
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November 2017
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290

49

40

65

208
0

360

68

Scope of News
(Duration in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

26.85%

4.54%

3.70%

6.02%

19.26%0.00%

33.33%

6.30%

Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

269

22

40

8

60

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

November 2017

4
1
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November 2017
4
2
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December 2017

277

51

102

65

234

13

340

58

Scope of News
(Duration in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

24.30%

4.47%

8.95%

5.70%

20.53%

1.14%

29.82%

5.09%

Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

281

53

125

105

33

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports
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Dawn News is one of Pakistan's 24-hour 
Urdu news channel. Based in Karachi, the 
channel is a subsidiary of Pakistan Herald 
Publications Limited (PHPL), Pakistan's 
largest English-language media group. The 
test transmission of the channel occurred on 
25 May 2007, and the channel went live on 23 
July 2007. Originally in English, on 15 May 
2010, Dawn News converted into an Urdu 
news channel after successful test 
transmission of four hours a day. The 
conversion was mainly due to its financial 
crisis and thin viewer ship in the country. 
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172

22

106

73

92

11

221

23

Duration

1. National 

2. Provincial

3. Local

4. International

Head Lines

News Break

Advertisement

5. Sports

23.89%

3.06%

14.72%

10.14%

12.78%

1.53%

30.69%

3.19%

Average Time

1. National 

2. Provincial

3. Local

4. International

Head Lines

News Break

Advertisement

5. Sports

100

43

78

20

26

News Count

1. National 

2. Provincial

3. Local

4. International

Head Lines

News Break

Advertisement

5. Sports

October 2017

5
1

Media
Monitor  ng



October 2017
5
2

Media
Monitor  ng



October 2017

5
3

Media
Monitor  ng



November 2017
5
4

Media
Monitor  ng



313

101

134

83
170

24

408

27

Scope of News
(Duration in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

24.84%

8.02%

10.63%

6.59%
13.49%

1.90%

32.38%

2.14%

Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

311

81

120

104

24

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports
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December 2017

203

76

75

62

13630

369

69

Scope of News
(Duration in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

19.90%

7.45%

7.35%

6.08%

13.33%

2.94%

36.18%

6.76%

Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

184

29

63

26
11

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports
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Dunya News is a 24 hours Urdu language news and current 
affairs television channel from Pakistan. It is governed and 
operated by the National Communication Services (SMC) 
Pvt. Ltd. Its head office is situated at Lahore, Pakistan. 
Dunya News was founded and is owned by Pakistani 
businessman and politician Mian Amer Mahmood.
Dunya News began transmission on 1 January 2010.
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169

46

82

7

7613

246

21

Duration

1. National 

2. Provincial

3. Local

4. International

Head Lines

News Break

Advertisement

5. Sports

25.61%

6.97%

12.42%

1.06%

11.52%
1.97%

37.27%

3.18%

Average Time

1. National 

2. Provincial

3. Local

4. International

Head Lines

News Break

Advertisement

5. Sports

100

43

78

20

26

News Count

1. National 

2. Provincial

3. Local

4. International

Head Lines

News Break

Advertisement

5. Sports
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284

59

102

33

303

124

78
37

Scope of News
(Duration in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

November 2017

27.84%

5.78%

10.00%

3.24%

29.71%

12.16%

7.65%

3.63%

Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

161

67

113

56

52

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports
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195

31

149

24112

56

252

21

Scope of News
(Duration in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

23.21%

3.69%

17.74%

2.86%

13.33%

6.67%

30.00%

2.50%

Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

146

24

130

44

25

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

December 2017
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Express News is an Urdu language Pakistani 
television news channel Based in karachi, 
launched on January 1, 2008. It is owned and run 
by the country's one of the largest Urdu dailies, 
Daily Express. The owners of the channel, 
Lakson Group, launched 'Express 24/7'.

Express Media Group had launched their entertainment channel Express 
Entertainment on 1 January 2012. EMG (Express Media Group) had also launched 
their channel, Hero TV, from 5 June 2012.
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273.5

35

96.5

35

293

12.5

367

27.5

Scope of News
(Duration in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

23.99%

3.07%

8.46%

3.07%

25.70%

1.10%

32.19%

2.41%

Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

227

30

88

112

29

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

November 2017
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257

7

58

28

270

30

364

6

Scope of News
(Duration in Minutes)

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

25.20%

0.69%

5.69%

2.75%

26.47%
2.94%

35.69%

0.59%

Average Time

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

113

14

66

41

18

News Count

1. National 

2. Provincial

3. Local

4. International

Headline News

News Break

Advertisement

5. Sports

December 2017
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Talk Shows





Aaj Shahzeb Khanzada Kay Sath
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25%
36%

39%

Anchor            Guests           Ads.

60 Minutes Time Distribution

 

Programs Issues Discussed Political Guests Non Political Guest 

21 23 18 37 

October 2017
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Aaj Shahzeb Khanzada Kay Sath October 2017



November 2017

 

Programs Issues Discussed Political Guests Non Political Guest 

18 20 12 31 

Anchor            Guests           Ads.

60 Minutes Time Distribution

34% 31%

35%
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Aaj Shahzeb Khanzada Kay Sath November 2017



December 2017

 

Programs Issues Discussed Political Guests Non Political Guest 

19 29 21 25 

Anchor            Guests           Ads.

60 Minutes Time Distribution

31% 34%

35%
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Aaj Shahzeb Khanzada Kay Sath December 2017
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Bol Bol Pakistan
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Bol Bol Pakistan



 

Issues Discussed (Time) Days Experts  

· Nawaz Family Politics (35%) 

· National Politics (50%) 

· Election Bill (50%) 

· Foreign Affairs (45%) 

· Quetta Terrorism (30%) 

· PTI (20%) 

· Isb. Ya Rasool Allah Dharna (50%) 

· Karachi Politics (70%) 

· Bajor Attack (30%) 

· Army (30%) 

· Gilgit Baltistan Politics (20%) 

· Army & USA (20%) 

· US & Terrorism in Pakistan (50%) 

· Turbat Attack (30%) 

· CPEC (70%) 

· Lahore Dharna (80%) 

· Economy (20%) 

· Drone Attack in Kurram Agency (40%) 

· Sharjeel Memon (20%) 

· Census & Politics 70%)  

3 Days 

2 Days 

2 Days 

5 Days 

2 Days 

2 Days 

12 Days 

2 Days 

1 Day 

2 Days 

1 Day 

1 Day 

2 Days 

1 Day 

1 Day 

1 Day 

1 Day 

1 Day 

1 Day 

1 Day 
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Bol Bol Pakistan



 

Issues Discussed (Time) Days Experts  

· Nawaz Family Politics (35%) 

· National Politics (50%) 

· Election Bill (50%) 

· Foreign Affairs (45%) 

· Quetta Terrorism (30%) 

· PTI (20%) 

· Isb. Ya Rasool Allah Dharna (50%) 

· Karachi Politics (70%) 

· Bajor Attack (30%) 

· Army (30%) 

· Gilgit Baltistan Politics (20%) 

· Army & USA (20%) 

· US & Terrorism in Pakistan (50%) 

· Turbat Attack (30%) 

· CPEC (70%) 

· Lahore Dharna (80%) 

· Economy (20%) 

· Drone Attack in Kurram Agency (40%) 

· Sharjeel Memon (20%) 

· Census & Politics 70%)  

3 Days 

2 Days 

2 Days 

5 Days 

2 Days 

2 Days 

12 Days 

2 Days 

1 Day 

2 Days 

1 Day 

1 Day 

2 Days 

1 Day 

1 Day 

1 Day 

1 Day 

1 Day 

1 Day 

1 Day 
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Programs Issues Discussed Political Guests Non Political Guest 

22 50 50 55 
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Programs Issues Discussed Political Guests Non Political Guest 

22 41 45 58 
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Programs Issues Discussed Political Guests Non Political Guest 

19 48 29 63 
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Society for Alternative Media and Research (SAMAR)is a non-governmental organization based 
in Pakistan's federal capital, Islamabad. It was established in 2005. SAMAR works as a watchdog 
on media by monitoring and analyzing the contents of news and views in the mainstream and 
regional print and electronic media with citizens' perspective for democratic participation.

Publications

Published a book “SahafataurJamhoriat: Ehd bah Ehd”, archiving history of  newspapers, editors 

and journalists who struggled for democracy and freedom of press (2017). Published fortnightly 

online magazine “Media Mirror” to educate journalists and citizens on media ethics and 

transparent and responsible media. Co-publisher with FES and Citizens' Initiative on Media Issues 

(CIMI) of a 370 pages book entitled “Report and Recommendations of the Media Commission 

appointed by the Supreme Court of Pakistan.” Published quarterly “Media Review” in Urdu for 

four years. SAMAR monitored eight news channels and six newspapers for the past two years 

(2016-2017). SAMAR also monitored and analyzed Balochistan'slocal government election 

coverage by English and Urdu newspapers and national and regional TV channels in Sindhi, 

Saraiki, Punjabi and Pashto languages. An analytical report was published.Monitored and 

analyzed coverage of “General Elections 2013” by six news channels (English and Urdu) keeping 

in view the Election Commission of Pakistan's code of ethics for news media. Analytical reports 

were published. (2013)

Disaster Reporting in Mass Communications Syllabus at University Level
Media Initiative for Disaster Reduction in Pakistan: Introducing disaster reporting in mass 
communication syllabus at university level. The purpose was to Inform, improve and deepen the 
understanding and analysis of media with special reference to disaster and multi-hazard risk 
reporting in Pakistan. Deans and chairpersons of mass communication departments of 15 public 
universities in a meeting held at Islamabad approved the syllabus. (2013)

Video documentaries
· A documentary on “Journalism for Democracy in Pakistan through Decades” (2017)
· A documentary on “News for Whom? (2009)

A documentary on fisher folk's struggle for their rights (2009)

Society for Alternative Media and Research (SAMAR)
Office-33 | First Floor | Al-Inayat Mall, G-11 Markaz| Islamabad | Pakistan

Tel +92-51-2363 633 & 655
Email contact@alternativemedia.org.pk | Web  www.alternativemedia.org.pk

http://www.alternativemedia.org.pk

